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IN THIS REPORT YOU WILL LEARN: 

➢ The impact of corporate giving related to COVID-19

➢ Detailed COVID-19 corporate donation trends

➢ Top donating company information

➢ Where funds are being allocated

➢ How marketers can communicate their COVID-19 business 
updates and support efforts in their digital ads
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INTRODUCTION

COVID-19 has left a significant impact on all of 
our daily lives. Work from home is the new 
normal. Social distancing is the new solution, 
albeit temporary. Sadly, many lives have been 
lost and jobs have also been impacted. We 
have also seen different industries and sectors 
get decimated with heavy financial losses.

Governments have made attempts to address 
these loses with aggressive financial and 
medical aid packages. Still, hospitals lack 
sufficient personal protective equipment and 
businesses are closing down.   

Thankfully, many companies have joined the 
COVID-19 fight to save lives and financial 
stability to those most in need.

We created this whitepaper to highlight the 
impact from these efforts and corporate 
philanthropy in general. 

METHODOLOGY

goodimpressions sourced donation 
data from public information found 
on company websites, social media 
and trusted media publications.  
Each donation event contains a link 
to the source data. 

Company revenue figures are also 
sourced from public information 
most commonly found within 
company annual reports and 
financial websites such as 
MarketWatch.com.  Company 
revenue data sources are also 
individually linked.

At the time of publishing this, the 
date range for all data collected is 
1/23/20 - 4/23/20.  See below for 
complete dataset with source links:

Link to Source Data
Link to Interactive Dashboard

Companies have donated 
nearly $7B in response to 
COVID-19

We’ve tracked over 650 individual donation 
events from 250+ companies to get to this 
figure.

To put these numbers into perspective, 
through The Care Act, the US government has 
allocated $2.2 trillion to fight COVID-19. On the 
surface, this should provide sufficient 
financial resources to address this most 
immediate issues.  

However, the process of how to distribute aid 
and to whom takes time. Combined with 
complex production and logistics challenges, 
communities and those on the frontline 
remain in need of support. Every minute 
matters and a slow response can cost lives. 

It’s clear ― we absolutely need companies 
to provide aid.

$6.96B
Est. Donation Value

Data Summary

280
Individual 

Companies

665
Donation

Events

https://docs.google.com/spreadsheets/d/1PV_SltV_u3SkQ8y0kYNuxpt1Ne1m85cvgNKRQmnmQqE/edit?usp=sharing
https://public.tableau.com/profile/goodimpressions#!/vizhome/donvalbubble/C19Dash
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OUTBREAK AND RESPONSE TIMELINE

➢ 12/31/19: The first reported cases of 
COVID-19 are reported in Wuhan 
China¹ 

➢ 1/23/20: The first recorded corporate 
donation related to COVID is logged:
➢ Chinese video app company 

Kuaishou donates 100M yuan and 
50,000 masks to the Wuhan 
Municipal Government² 

➢ 1/30/20: The World Health 
Organization declares COVID-19 a 
Public Health Emergency of 
International Concern (PHEIC)

➢ 3/11/20: The World Health 
Organization declares COVID-19 a 
pandemic

1 World Health Organization Timeline - COVID-19
2 Kuaishou announces record 63.9 billion user engagements during the 2020 Spring Festival Gala
3 Daily COVID-19 Case Data

Donation 
Events

Donation 
Amount

Phase 1 (1/23/20 - 2/11/20) 73 $599,333,870

Lull (2/12/20 - 3/15/20) 28 $62,786,406

Phase 2 (3/16/20 - 4/23/20) 499 $6,242,127,311

Total 600 $6,904,247,587

We identified three main giving time periods:

Between 1/23/20 - 2/11/20, “Phase 1”, nearly $600M USD 
is donated to fight COVID-19.  Almost all of those funds 
(94%) are directed to support efforts in the APAC 
region.  

For the next 30+ days, “Lull”, corporate donation 
activity subsides as the public waits for more 
information on the impact of the outbreak.

After the WHO declares COVID-19 a pandemic on 
3/11/20, donation activity increases significantly across 
all regions shown by “Phase 2.”

COVID-19 Donation Phases

COVID-19 Donation Events & Daily Confirmed Cases by Date

https://www.who.int/news-room/detail/27-04-2020-who-timeline---covid-19
https://www.prnewswire.com/news-releases/kuaishou-announces-record-63-9-billion-user-engagements-during-the-2020-spring-festival-gala-300993188.html
https://ourworldindata.org/coronavirus
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RESPONSE BY REGION

60% of all COVID-19 donations were directed 
at a global level, making it difficult to 
predict where these funds will eventually be 
allocated. Ideally, these would be 
distributed to areas with the greatest need 
but that is not always the case in 
philanthropy. 

Of the donations with a defined region, 
North America (63%) and Asia Pacific (33%) 
received the overwhelming majority of aid.  

Europe (3.6%), South America (0.3%) and 
Africa (0.3%) lagged in aid relative to their 
respective populations significantly. 

Phase 1 
(1/23/20 - 
2/11/20)

Lull 
(2/12/20 - 
3/15/20)

Phase 2 
(3/16/20 - 
4/23/20)

TOTAL

Global $36.5 $41.1 $4,074.0 $4,151.6

North 
America - $2.5 $1,719.8 $1,722.3

Asia Pacific $562.7 $15.0 $332.3 $910.0

Europe $0.1 $4.2 $100.5 $104.8

South 
America - $8.4 $8.4

Africa - $7.2 $7.2

COVID-19 Donations by Region and Phase
(figures in USD millions)

$4.15B

$910M

$105M

$7M$8M

COVID-19 Donation Value by Global Region



DONATION CATEGORIES

Pledging aid is the first step in making an 
impact. Similar to the government, many 
companies need time to assess specific 
giving strategies to maximize impact or 
make donations to general aid funds. 

➢ 43% of donations tracked are what we’d 
categorize as “General monetary or 
product aid for COVID-19 relief efforts.”  

However, several companies have a clear 
strategy at directing aid towards their 
customers, business partners and 
employees. This makes up the majority of 
declared aid and 40% of total donations.  
Some examples include:

➢ Google¹ and Facebook² combined to 
offer $1B in advertising credits to 
qualifying SMBs and local media

➢ Comcast³ pledged $500M to help its 
workforce, including hourly employees 
at its Universal Studios theme parks 
which was shut down 

➢ Netflix4 pledged $100M to support cast 
and crew members on their 
productions that have halted

➢ KFC5 donating 1M pieces of fried 
chicken to local franchises

Direct aid to frontline workers and patients 
is critical given the aforementioned 
government challenges. Combined, 
corporations donated: 

➢ 400M+ masks
➢ 250M hydroxychloroquine doses
➢ 43M gloves
➢ 15M+ hand Sanitizer units
➢ 900K scrubs / hazmat suits

This emotional thank you video from 
Memorial Health Ohio highlights the power 
of corporate donations ― kudos to Honda for 
organizing this response. 
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Donation Category

Donation 
Value
(in USD 
millions)

General monetary or product aid for 
COVID-19 relief efforts

$3,000

Free or Discounted Advertising $1,217

Capital, Income Replacement, 
Waived Fees, Credit

$1,211

Masks, Scrubs, Gloves, Suits $476

Software, Laptops, Compute, AI, 
Mobile Data, Cyber Security

$281

Medicine, Medical Equipment, $275

Hand Sanitizer, Soaps, Alcohol $168

Food, Beverage, Meals, Food Banks $85

Diagnostic Testing, Test Kits $80

Vaccine, Cure $68

College Funds, Education Services $64

Clothes, Shoes, Apparel $16

Toilet Paper, Skin Care, Diapers, Care 
Packages

$13

Housing, Hotel Rooms $2

Material Shipments, Free Storage $1

Grand Total $6,958

1 Google sets aside $800M in ads and loans to help in COVID-19 fight
2 Facebook announces $100 million program for small businesses impacted by coronavirus
3 Comcast pledges $500 million to workers; executives forgo salaries
4 Netflix announces $100M relief fund after TV and film production halted
5 KFC IS PROVIDING ONE MILLION PIECES OF KENTUCKY FRIED CHICKEN

Top 10 Donation Categories

https://www.youtube.com/watch?v=yksR0kAsrWs&feature=youtu.be&t=32
https://techcrunch.com/2020/03/27/google-sets-aside-800m-in-ads-and-cash-to-help-in-covid-19-fight/
https://www.cnbc.com/2020/03/17/facebook-announces-program-for-small-businesses-impacted-by-covid-19.html
https://www.latimes.com/entertainment-arts/business/story/2020-04-01/comcast-500-million-workers-top-executives-forgo-salaries-coronavirus-relief
https://techcrunch.com/2020/03/20/netflix-100-million-fund/
https://global.kfc.com/press-release/kfc-is-providing-one-million-pieces-of-kentucky-fried-chicken-to-feed-communities-across-america


COMPANY AND COMPANY VERTICAL 
GIVING INSIGHTS

In total, we tracked 280 companies who 
made a monetary or product donation 
related to COVID-19.   

➢ The top 10 donating companies 
accounted for 50% of total 
donations

➢ Technology ($2.4B) and Financial 
Services ($1.7B) companies 
accounted for 59% of total 
donations

➢ Hard-hit industries like Travel, Casino 
and Gaming and Sports made up 
only ~1% of total donations

Digging deeper into company giving 
trends, we explored how much a company 
donates to relative to their size and 
operating health. We developed a “Giving 
Index” calculation to help identify the most 
aggressive donating companies.

Giving Index (%) =
Donation Value / Annual EBITDA

The top of this list includes five companies 
that had negative EBITDA in 2019 and 
others like Yelp that are experiencing 
financial challenges often resulting with 
employee layoffs. These organizations value 
giving back to their partner ecosystem and 
customer communities more as long-term 
investments.   

➢ Uber’s integrated donation giving 
and matching ($5M donation value)  
into their Uber Eats app which 
supports their restaurant suppliers.1 

➢ Yelp’s $25M supports restaurants and 
nightlife businesses, in the form of 
waived advertising fees.2

 
goodimpressions.io | 5

THE CURRENT STATE OF CORPORATE GIVING: COVID-19

Top 10 Companies - Donation Value

Company

Donation 
Value
(in USD 
millions)

Annual 
EBITDA
(in USD 
millions)

Giving 
Index
(DV/AE)

$800 $47,250 1.69%

$500 $34,080 1.47%

$403 - -%

$350 - -%

$302 $29,378 1.03%

$285 $20,108 1.42%

$275 $10,320 2.67%

$218 $16,440 1.33%

$210 $15,657 1.34%

$200 $34,730 0.58%

Company

Donation 
Value
(in USD 

millions)

Annual 
EBITDA
(in USD 
millions)

Giving
Index
(DV/AE)

$5 -$8,070 -

$0.25 -$675 -

$1 -$522 -

$1.5 -$220 -

$0.15 -$81 -

$25 $85 29.41%

$10 $37 27.07%

$100 $682 14.66%

$29 $279 10.39%

$100 $3,000 3.33%

Top 10 Companies - Giving Index

1 Uber Eats is adding an in-app donate button for restaurants
2 Yelp’s COVID-19 Response and Support for Local Businesses

https://www.theverge.com/2020/4/3/21206197/uber-eats-app-donation-restaurant-coronavirus
https://blog.yelp.com/2020/03/yelp-covid-19-response-and-support-for-local-businesses
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CONCLUSION

The COVID-19 pandemic continues to impact our lives at home and at work. There remains a 
lot of uncertainty on how individuals and businesses will recover post-crisis. We can affirm 
the following points from the data collected through this report:

➢ There are significantly more government funds available through The Cares Act but 
the distribution of these funds is slow.

➢ Businesses are agile and capable of offering immediate aid. Disaster response is an 
area where companies can make a significant impact if they focus more of their 
philanthropic efforts there. 

➢ On the surface, South America and Africa are under-supported by corporate-giving 
initiatives.

➢ Donation allocation is split closely between “General Aid” and business-related aid.  
Companies make business-related aid as long-term investments to support their 
customers, partners and employees. 

➢ Companies that give back can use these economic and social conditions to build long 
term goodwill 

COVID-19 has presented companies with the opportunity to make a life-changing impact for 
their customers, business partners and employees. Coming through in times like these are 
not easily forgotten and can lead to tremendous long-term gains for a brand through earned 
trust and loyalty. Therefore, our outlook on corporate giving post COVID-19 is very bright. 

Thank you to all the companies and individuals who have offered their support. We will 
continue to update this data periodically. 

 



We are offering this solution at zero cost. Please visit us at 
https://goodimpressions.io/covid19csr to learn more and 

to preview the technology in action. 
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ABOUT US & HOW WE ARE HELPING MARKETERS DURING COVID-19

goodimpressions was founded by advertising technology and digital marketing leaders that 
saw an opportunity to improve the advertising value exchange for people by facilitating 
corporate giving through ads.  

For marketers, navigating advertising and creative messaging during a global pandemic can 
be tricky but it’s important to let people know how your business is responding to COVID-19.  

To help companies communicate their updates and support efforts, we’ve developed a 
COVID-19 version of our overlay technology that can easily be added to existing display ads and 
activated in near real-time.  

Our COVID-19 overlay allows marketers to communicate:

➢ Updates to business operations such as hours of operations, delivery schedules, product 
availability, etc. 

➢ Support efforts such as free products offered, general donations and interaction-based 
micro-donations

Sample 300x250 ad

View complete Source Data from this report and more of our COVID-19 data visuals on 
Tableau. Also, connect with us  on social media!

https://goodimpressions.io/covid19csr
https://goodimpressions.io/ademo?idCreative=254
https://goodimpressions.io/ademo?idCreative=254
https://www.facebook.com/adsthatgive/
https://www.linkedin.com/company/goodimpressions/
https://twitter.com/intent/follow?source=followbutton&variant=1.0&screen_name=adsthatgive
https://public.tableau.com/profile/goodimpressions#!/vizhome/donvalbubble/C19Dash
https://public.tableau.com/profile/goodimpressions#!/vizhome/donvalbubble/C19Dash
https://docs.google.com/spreadsheets/d/1PV_SltV_u3SkQ8y0kYNuxpt1Ne1m85cvgNKRQmnmQqE/edit#gid=1422734181
https://public.tableau.com/profile/goodimpressions#!/vizhome/donvalbubble/C19Dash

